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g Theo Simos — background

= 35 years experience in working in food &
beverage

= Grew up on a farm studied food science,
business management and food marketing

= Factories & people, business
development, sales & marketing, exports
and research & development.

= Pacific Agribusiness Research in
Development Initiative Phase 2 - PARDI 2

Australian Centre for Pacific Islands Research
University of the Sunshine Coast
r USC Phone: +61 417816160

AUSTRALIA theosimos@bigpond.com

www.usc.edu.au/acpir °
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Todays Purpose

e Second part of a series helping bee-keepers plan for the future.
 Provide knowledge to find new customers & increase honey sales
e Ask for your feedback at the end of this session

e USE THE CHAT OPTION IN ZOOM TO ASK QUESTIONS

theosimos@bigpond.com



mailto:theosimos@bigpond.com

Our Support Team

» Dr Cooper Schouten (Southern Cross University)

e Salote Wagqairatu-Waqainabete (PARDI 2)

i -
N d SR o
S B2EE Ti
N L iy | b
L — i . iw
\ 1 BT LTI H
! il ICSTSINAL
L - e Thhew B R BN e E,
ird I LT
Vi L Fi™y S TaTala =
- mE T 1 N N |
i I

HOMEY BEES FOR HEALTHY,
WEALTHY COMMUNITIES
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e A series of research surveys were conducted in
2020 and initial findings were made at a Fiji
Beekeepers Association meeting

Fiji Beekeepers Association

2021 Symposium and AGM
Saturday, April 10, 2021

Venue: Siris Apartments & Hotel, Nausori

¥ Honey Consumer & Retailer Survey

Consumer and Retailer Survey

2 John Caldeira uploaded a file.
w 12 June at 06:03 - @

FIJI CONSUMER AND RETAILER SURVEY OF LOCAL HONEY

This presentation infarms us about what Fiji haney consumers care about when buying Fiji haney.
It shares the results of a survey of 174 honey consumers in Fiji and 7 supermarket managers and
was presented by Salote and the PARDI2 team at FBA's 2021 symposium in Nausori. Created with
support from Australia (ACIAR). 1t is a PowerPoint file,

@ https://www.facebook.com/groups/FijiBeekeepers



https://www.facebook.com/groups/FijiBeekeepers
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Consumer & Retailer Survey %

e The recent decline of tourism trade and
hospitality would suggest a renewed
focus on domestic market sales
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@ Per capita honey consumption low Fiji less than 450 grams per person per annum.
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Retail Channel Development

e Prioritized Retail growth.

* Retailers want suppliers who provide a
return on floorspace

* Retailers provide shelf space but up to
suppliers to position, promote & sell
honey.

e Shoppers have 1000's of product choices
I KUMARS HONEY
& buy from suppliers who they know and |ees—— = | 3506 =
can trust. — PUre hope, HONEY . $9.05 ram—

Tkg™ 1KG SOLD TOWN
HONEY

350G

« There is never a better time than now to i) $8.95

kick start your business (new or current)

@ HONEY PRODUCERS CAN STEP UP THEIR RETAIL MARKETING EFFORTS

GOLDEN HONEY
500G

$17.45
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Why Labelling

e Honey is an emerging
Industry.

e Education and
communication gaps.

e Consumers demand
clear, accurate
Information.

e Governments have
laws safeguarding
consumers.

@ EXAMPLES OF SOME CURRENT LABELLING IN FIJI




Fij1 Regulations

 Honey labelling regulations are
guite simple to follow.

e Section 13 of Fiji Safety
Regulations 2009 outlines the
legal obligations for labelling of
food products.

e The Act gazetted in 2003 covers all
pre-packaged food produced,
processed, packed, distributed, or
Imported be labelled

Food Safety Regulations 2009

FIJI ISLANDS

FOOD AND SAFETY ACT 2003
(NO. 10 OF 2003)

FOOD SAFETY REGULATIONS 2009

@ A COPY OF THE LAWS (201 pages) CAN BE EMAILED ON REQUEST




W Improve Your Presentation

PARDI2

e Presentation helps market &
promote your product.

e Labels are a key feature.

* Provide important messages
about your product.

e Differentiates you from your
competitors.

* You must not give false,
deceptive or inaccurate
Information to consumers!

@ CONSIDER YOUR REPUTATIONAL RISK & YOUR PEERS IN THE INDUSTRY




e Packaging selection (bottle-jar), label shape and size
are critical components.

 Explore the dimensions of your bottle or jar and look at
where your label can be placed.

e How big does the label need to be?

e Plastic or Paper?
* Review your packaging

e |s it suitable?

@ LABELS NEED TO BE SECURE IN SUCH A MANNER THAT THEY WILL NOT BECOME SEPARATED FROM THE CONTAINER

/
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» Consider
using a

labels on
the front,

options.

number of

neck, lid or
back label

s e NN SR e

¢ 100% AUSTRALIAN

AUSTRALIA"S FAVOURITE HONEY | Z "
A TRUSTED SINCE 1953 % ,

Label Placement

Y o
'-’ RECYCLE
Nutrition Information
Servings per pack: 25 Serving size: 15
Mgty PerServe Perion
Energy 212k 1416k
Protein 0.3g
Fat- total
saturated
-trans
Cholesterol 0Omg
Carbohydrate  12.5g
sugars*  12.4g
Sodium 2.3mg
*Sugars naturally occurring in honey

Ingredients: 100% Pure Australian
Honey

Store at room temperature. If this

natural honey crystallises, place the
Jar in warm water

capilanchoney.com
Capilano Honey Pty Ltd

399 Archerfield Rd

Richlands QLD 4077 AUSTRALIA
Free Call 1800 413 625
PRODUCT OF AUSTRALIA

116102 v4
0O

@ CONSIDER SIZE & NEED FOR FRONT BACK OR NECK LABELS

With every drizzfe of our honey...
we promise to love and care for the bees
that make it. To support the beekeepers
that harvest it and help ensure their

futures. To quality check

every drop and deliverit,

pure and simply to your
&» home. So we can all enjoy it.

Enjoy our

353 naturaf:v’feetener, ‘58

drizzled on toast, porridge

and crumpets or swirled into a smoothie.
Taste, .,

mild flavour with ici
Sweet finigh. ..agje" l
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Label Features

PARDI2

e Recent
iInnovations
iInclude

AN
A\ L
BEE_PRODUCTS

Pure honey tends 1o naturally orystallise in liquid

torm. To prevenl this, Bae Products honey is

creamed to ensure @ smooth and spreadable

consistency. ‘Creaming’ is a technique that

creates fine crystals in the honey that gives
the honey a cream like appearance.
There is nothing added lo the honey
during this process, It is simply stirred

and slightly chilled preserving

its natural properties.

AUSTRALIAN
BLUE GUM
HONEY

P 350¢g

@ FIND A LOGICAL BALANCE BETWEEN CONTENT, APPEARANCE & COST
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Label Selection

e : NUTRITIO |
« What will it cost to design, produce and B O e |
. . e ——————— ¥
time to label each bottle/jar? Quantty % Day e Quatit ok sa tade mark
Perserving  Perserving Per 100 useld ugder hﬁencigrom |
. . i " Coles Group Limited. i
« How will you be receiving your labels Sy o D g i
. . LESSTHAN Tg 0% LESSTHANg Hawthorn East, Vic 3123. "
from the supplier? Flat printed on e ESTHNG 0% LSS Thang Call 100061502 |
Cobyte 84 ¥ 8365 www.coles.com.au

sheets or rolls.

S 1 " . LOVEIIT.
by B, T TRY IT. LO

" 0.0 0% 00; OR YOUR
'h:?lll : LESS THAN Smg 0% LESSTHANSmg MONEY BACK.
o VLS ate consdered averages uness otherwiseincicaed.

“age Daly Intake ae baseq on an average adult diet of 8700k

e How will you adhere the labels
consistently? Peel & stick by hand or

using a labelling machine? SEWBE?E‘%@‘;%’%;E%:S
e How will you apply Batch or Lot details, mﬁffﬁe'w:z;!.!}ﬁmm, s '

Production date and Best before dates sl gty afe ey |
using an ink on the label ?

@ USE-BY STICKERS THAT CAN PEELED OFF NOT PERMITTED




e If you intend packing into an outer carton
consider how the label will be impacted
on by movement during shipping &
transport (scuffing & moisture)

e Your labelling designer and printer can
talk to you about the types of adhesive
and the label material options that may e
be made available to you. B R

e QOuter can be designed to assist loading
the honey on the supermarket shelf

@ THERE IS A COST & BENEFIT TRADE-OFF




1/ BRAND
2/ PRODUCT

3/ IMAGE
4/ NET WEIGHT

YOUR LOGO-
IMAGE
NETWEIGHT
500g Net

ke 12 CRITICAL PARTS TO INTEGRATE INTO YOUR LABEL DESIGN

HONEY

CLOVER
BLEND

U TT T Lintig g 818108545

3
0801

BRAND

PRODUCT
NAME
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Critical Label Components 5-7
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5/ INGREDIENT LIST L~ -:. RECYCLE
Nutrition Il:formatlon NUTRITIONAL
i : 25 ing size:
6/ STORAGE CONDITION Dt i s BEF s PANEL
Avg Qty Per Serve Per100q
7/ NUTRITIONAL PANEL Energy 212k, 416k
Protein 0.05¢g 0.3g
Fat - total Og Og
- saturated Og 0g
- trans Og Og
Cholesterol Omg 0mg
Carbohydrate  12.5¢ 83.1g
- sugars* 12 .49 82.5¢
Sodium 2.3mg 15mg
*Sugars naturally occurring in honey. INGREDIENTS
Ingredients: 100% Pure Australian
Honey.

Store at room temperature. If this
natural honey crystallises, place the
Jarin warm water.

STORAGE
CONDITION

@




/ Critical Label Component 7

7/ NUTRITIONAL PANEL

~—

~ NUTRITION INFORMATION
Servings Per Pack: 26

SERVINGS serving Size: 15g (Approx. 2 teaspoons) QUANTITY
PER PACK Quantity | %DI* Per Quantity PER 100

Per Serving 15g| Serving Per 100g GRAMS

Energy 213kJ (51Cal) 27 | 1420kJ (339Cal)
- Gluten Nil Detected Nil Detected

Fat, Total <1.0g <1% < %89
- Saturated < 1.0g <1% <10g % DAILY
UANTITY
R Carbohydrate 12.5¢g 4%

PER S
- Sugars 12.4g 147 82.5¢
SERVING Sodium <Smg| <1% 15mg

Quantities stated above are averages only.
*Percentage Daily Intakes are based on an average

_adult diet o_f 8700kJ. < means Less Than.
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PARDIZ2

Critical Label Components 8-12
orne

A deliciously soft blend of Clover and wildflower.

8/ LOT OR BATCH NUMBER

9/ BEST BEFORE DATE Great for drizzling onto pancakes, ice cream,
muesli, or adding natural sweetness
10/ ADDRESS to your smoothie.
Check out our website for more recipes.
11/ COUNTRY OF ORIGIN € oo mmmmooooooooooes
| TraceMe Q@ :
| Scan the QR code or enter the Batch No. at www.airborne.co.nz
12/ SCAN N | NG BAR CODE 'u‘ and follow my journey from my hive to your home. :
\ U

BATCH NO.

211621 i

e 21754, 2025 8
BATCH

This jar £ is fully recyclable.

_ Nutrition Information
Servings Per Package: 25
Serving Size: 20g

BEST y
BEFORE ‘

Qty Per Serve* Qty Per 100g*

Energy 272KJ (65Cal)  1360KJ (325Cal)
Protein 01g 0.4g
Fat, total 0g 0g
~ Saturated 0g 0g
Carbohydrate 169 80g

DATE

COUNTRY
OF ORIGIN

Sugars 16g 789
Sodium 3mg 14mg

.
Average values

"roduct of New Zealand ‘I% @

:!‘Ickcd by: AirborneHoney Limited
Pennington St, Leeston, New Zealand- e sunlight
Storage: Store in a cool area away fror:::;';ﬂs oro uct
Guarantee: If you are not satisfied w't
we will happily repiace it.

Certified HACCP Programme

RMP AIRBORNE4 _'

@

QR CODE

BAR CODE FOR
SCANNING
ADDRESS

HACCP
CERTIFICATION

/




ORGANIC
CERTIFICATION

0’ PURE AUSTRALIA

(1 ?‘l> N\ N 9
PRI
Y Austrolmn .
P Certified -
ar AR J Al
W™ 4 Organic
e ACO CERT. NO. 12069




/ F 788 CATICL
Tell your story E 78\ CAUSE

SELLING EMOTION & CREATE CONNECTIONS

Maunga), a famous mountain that stands above the
eyion and is held sacred by the traditional Maori
peaple of New Zealand. We were founded in Taranaki
ad 2re proud to call it our home.

Vehave lightly creamed this honey by gently stirring

V3 smooth texture that has been enjojed
:f“\“s all aver the world for years. Enjoy o7 foast

\iqea\1“°y'i“99- in smoothies or drizzle on Yo'
itite ICe-Cream.

v
«’:\Eka\ural 100% honey
; M“\\y treameq

A
®in New Tealand
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Have damaged the
enwronment and
oney production,
Your support
means more now
than ever.
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e, it money, time & trees to
Per 100g . protecting Australia’s bees
1401kJ : and bee habitats.
0.3g beechworthhoney.com.au
0.0g . onepercentfortheplanet.org

m As passionate members

280 of 1% for the Planet, we give

0.0g @bccchworthhoncy #beecause

82-19 : Product of Australia
Wmg : from 100%
: Australian Honey

BCBUSHJAR550.20.10?

9 31?276I

Il04 702!

war B Lid § seal B
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Copy-cat labelling

e Copycat labelling is
defined as imitating the
visual appearance such
as the name, logo, colour,
graphics, packaging and
label shape of another
brand.

» Best to avoid following
others and invest in your
own creative ability.

@ SCAN THE MARKET PLACE & LEARN TO BE DIFFERENT

200008090
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BREAK THRU THE CLUTTER AND GRAB YOUR CUSTOMERS ATTENTION




/ Packaging Elements

e Packaging elements (2021 Ranking by Shoppers)

Colour

Graphics
Structural design
Logotype

Layout

Product picture
Typography
Product name
Label shape

Size

Material

5% 10% 15% 20%

25% 30%
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Conclusion

e Creating a market identity via good labelling requires

Investment anc

 We have provic

application of the law and good practices.
ed some insights and some basics (nhot

everything) to review your labelling communications.
e Was this session of any value?
e Contact us by email, sms, social media.
e Provide us with your response to this presentation.

e We promise to get back to you!
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Thank You

BRANDING IS LIKE BEEKEEPING

Establish Colonies (promote identity to differentiate)

Build Hives (companies, people, plans, strategies, campaigns)
Control parasites (media, competitors,)

Extract Honey (sales revenue, information, influence)

Raise and protect the Queen Bee (look after the leader)

Sell Honey (innovative products and services)




